
 
NEXTANT PACIFIC BOLSTERS MARKETING EFFORTS IN ASIA PACIFIC WITH NEW WEBSITE 

 Nextant Pacific launches a major sales and marketing push in Asia Pacific 

 The website is part of a regionalized sales and marketing strategy that is producing strong 

international demand and acceptance 

 The website highlights the company’s new brand identity and focuses on its superior value 

proposition, improved performance, comfort and customer support 

SYDNEY, March 15, 2013 – Nextant Pacific Pty Ltd (“Nextant Pacific”), exclusive sales agent for the Nextant 

400XTi – the world’s only remanufactured business jet – and the forthcoming G90XT turboprop, today 

announced the launch of its new regional website as part of the major sales and marketing push in to Asia 

Pacific. The company has seen a significant increase in interest in both aircraft following the Singapore Air 

Show and regional demonstration tour featuring the quick-change VIP/Air Ambulance version of 400XTi.   

The website (www.nextantpacific.com) is part of Nextant Aerospace’s regionalized sales and marketing 

strategy that is delivering results beyond expectations. Two years into production, the 400XTi fleet has 

surpassed 10,000 flight hours as operators on five continents prove the reliability, passenger-appeal and 

superior performance of their new purchases. On the website, customers can explore the costs and capabilities 

of both Nextant aircraft, see stunning visuals and learn more about financing options. The website is optimized 

for seamless access across a range of devices and is well integrated with social media networks. 

“Nextant remanufacturing is a revolutionary approach to business aviation,” said Nextant Pacific Managing 

Director John Oppenheim. “I truly believe these are the best light aircraft in the world and our new website will 

allow us to spread the word across the Asia Pacific region. Come and see why the 400XTi is an undisputed 

commercial success with over 20% of the global Beechjet fleet already committed to remanufacturing and the 

new G90XT turboprop that is bound to see even better success. The region is well suited for a light jet with a 

3,710km range and a turboprop with ‘go-anywhere’ capabilities. With Nextant, we can deliver those 

capabilities and more at half the cost of the competition.” 

About Nextant Pacific 

Nextant Pacific is the Exclusive Sales Agent for Nextant Aerospace in SE Asia, Australia and New Zealand. 

Nextant’s pioneering process for remanufacturing business jets is now recognized as an established technical 

and commercial success worldwide with significant sales in every major operator category and class-leading 

levels of comfort, performance and reliability, at a purchase price half that of comparable aircraft. The 

revolutionary 400XTi light jet features Williams FJ44-3AP engines and the Rockwell Collins Pro Line 21 

integrated flight deck. The same winning combination of the latest technology in remanufactured airframes 

is expected to repeat this success with the G90XT turboprop powered by next-generation GE H75 engines 
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and an enhanced Garmin G1000 integrated flight deck. For more information, visit www.nextantpacific.com, 

like us on Facebook, follow us on Twitter or join us on LinkedIn. 
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